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1. UdrzatePnost’ ako vyzva pre manaZzment podnikov cestovného ruchu*

Anotécia: Rigorozna praca sa zameriava na problematiku udrzatel'nosti v cestovnom ruchu a jej
vplyv na manazérske procesy v podnikoch pdsobiacich v tomto odvetvi. UdrzatelI'nost
predstavuje kIiCovli vyzvu pre manazment, ktory musi reagovat na meniace sa potreby
zékaznikov, rastice environmentalne poziadavky, spoloCenské ocakévania a konkurencné
tlaky. Ciel'om préce je analyzovat’, ako podniky cestovného ruchu pristupuji k udrzatelnosti,
aké manazérske stratégie a nastroje vyuzivaji na jej implementaciu a aké bariéry brénia jej
efektivnemu uplatiiovaniu v praxi.

Sustainability as a challenge for management of tourism enterprises

Annotation: The rigorous thesis focuses on the issue of sustainability in the tourism industry
and its impact on management processes in enterprises operating in this sector. Sustainability
represents a key challenge for management, which must respond to changing customer needs,
growing environmental requirements, social expectations and competitive pressures. The aim
of the thesis is to analyze how tourism enterprises approach sustainability, what management
strategies and tools they use to implement it and what barriers stop its effective application in
practice.

2. Vyzvy podnikania v maloobchode v digitalnej dobe

Vrigorézne] praci budi spracované teoreticko-metodologické principy riadenia
maloobchodnej prevadzky, marketingovy proces sustredeny na uspokojovanie potrieb
spotrebitel'a vzhl'adom na vplyv vonkajSich faktorov a organizacia prostredia maloobchodne;j
prevadzky za Gc¢elom vynimocnej ponuky pre spotrebitel’a, ktord je vysledkom realizacie
obchodu a najmé navratu spokojného zédkaznika. Na zaklade aplikovania tedrie v praxi bude
cielom rigordznej prace analyza anavrh prispdsobenia sa prevadzky v digitalnej dobe,
manazment predajného priestoru vzhl'adom na rychle tempo zmien v spolo¢nosti a virtudlnej
konkurencie, ktora sposobuje ubytok navstevnosti v kamennych prevadzkach. Navrhnuté buda
zakladné pravidla pre Gspesnost’ predaja ako zaruka spokojného zékaznika, ktory prevadzku
opit’ navstivi.

KS - maloobchod, spotrebitel'ské spravanie, spokojnost’ zakaznika, digitdlna doba, kamenna
prevadzka

Challenges of doing retail business in the digital age

In a rigorous work will be elaborated the theoretical and methodological principles of managing
retail operations, the marketing process focused on satisfying the consumer needs due to the
influence of external factors, and the organization of the retail operation environment for the
purpose of an exceptional offer for the consumer, which is the result of the business realization
and especially the return of a satisfied customer. Based on the application of the theory in
practice, the goal of rigorous work will be the analysis and proposal of the adaptation of



operations in the digital age, the management of the sales space due to the rapid pace of changes
in society and virtual competition, which causes a decrease in shopping in brick-and-mortar
operations. Basic rules for successful sales will be proposed as a guarantee of a satisfied
customer who will visit the shop again.

KW - retail, consumer behavior, customer satisfaction, digital age, brick-and-mortar operation

3. Vyuzitie umelej inteligencie pri tvorbe a implementacii marketingovych stratégii

Anotacia: SJ: Predkladana rigor6zna praca sa zaoberd vyuzitim umelej inteligencie v oblasti
marketingu so zameranim na tvorbu a implementaciu marketingovych stratégii. V teoretickej
Casti praca analyzuje suCasné pristupy k marketingovym stratégiam, ich vyznam pre budovanie
konkurenc¢nej vyhody a predstavuje najnovsie poznatky o technoldgiach umelej inteligencie a
ich aplikaciach v marketingovej praxi. Osobitna pozornost’ je venovana moznostiam vyuzitia
umelej inteligencie pri zbere, spracovani a interpretacii dat, pri personalizacii marketingove;j
komunikacie, automatizacii procesov a predikcii spotrebitel'ského spravania. V analytickej
Casti praca skima konkrétne priklady implementacie nastrojov umelej inteligencie v
podnikovej praxi a hodnoti ich prinosy aj potenciélne rizikd. Navrhova Cast’ prace je zamerana
na odporucania pre podniky, ako efektivne zaclenit’ umelej inteligenciu do marketingového
riadenia a ako vyuzit' jej potencidl na posilnenie vztahov so zdkaznikmi a dlhodobu
udrzatelnost’ marketingovych stratégii.

The use of Artificial Intelligence in the creation and implementation of marketing
strategies

The presented rigorous thesis deals with the use of artificial intelligence in marketing, with a
focus on the creation and implementation of marketing strategies. The theoretical part analyzes
current approaches to marketing strategies, their importance for building competitive
advantage, and introduces the latest insights into artificial intelligence technologies and their
applications in marketing practice. Particular attention is paid to the use of artificial intelligence
in data collection, processing and interpretation, in the personalization of marketing
communication, process automation, and the prediction of consumer behavior. The analytical
part examines specific examples of the implementation of artificial intelligence tools in business
practice and evaluates their benefits as well as potential risks. The proposal part of the thesis is
focused on recommendations for companies on how to effectively integrate artificial
intelligence into marketing management and how to utilize its potential to strengthen customer
relationships and ensure the long-term sustainability of marketing strategies.

4. Benchmarking vybranych poistnych produktov ako nastroj tvorby inovacnych
zamerov

Rigor6zna praca sa zaoberd vyuzitim benchmarkingu ako strategického néstroja na analyzu a
porovnavanie vybranych poistnych produktov zivotného alebo nezivotného poistenia na
slovenskom poistnom trhu. Hlavnym cielom je identifikovat’ kIicové atributy vybranych
poistnych produktov priamej konkurencie, odhalit’ trhové medzery a na zaklade ziskanych
dat navrhnit’ konkrétne inovatné zamery. Praca kombinuje teoretické vychodiskd z oblasti
financii a meny, poistného marketingu a manazmentu inovécii s praktickou komparaciou
produktovych portfolii. Vysledkom vyskumu je komplexny model optimalizacie a inovacie
poistnych produktov, ktory reaguje na meniace sa potreby klientov a zvySuje
konkurencieschopnost’ vybranej poistovne.



Benchmarking of selected insurance products as a tool for creating innovation initiatives

The rigorous thesis deals with the utilization of benchmarking as a strategic tool for the analysis
and comparison of selected life or non-life insurance products within the Slovak insurance
market. The primary objective is to identify key attributes of selected direct competitors'
insurance products, uncover market gaps, and propose specific innovation designs based on the
obtained data. The thesis combines theoretical foundations from the fields of finance and
currency, insurance marketing, and innovation management with a practical comparison of
product portfolios. The outcome of the research is a comprehensive model for the optimization
and innovation of insurance products, which responds to changing customer needs and
enhances the competitiveness of the selected insurance company.

5. Symbiéza fiskalnych politik krajin V4

Anotécia: Kondratievove dlhodobé cykly predikuji pre nasledujiice roky zmeny v globalnom
ekonomickom systéme. Na zaklade Mundell-Flemingovho modelu je mozné predpokladat, ze
ekonomicka sila sa bude z centralnych bank presuvat’ na vlady. Rigordzna praca analyzuje
a komparuje sucasny stav fiskalnych politik krajin V4 a navrhuje model, ktory by mohol
prispiet’ k harmonizécii fiSkalnej politiky v ramci Eurdpskej tnie.

The Symbiosis of Fiscal Policies in V4 Countries

Abstract: Kondratiev long-wave cycles predict changes in the global economic system for the
coming years. Based on the Mundell-Fleming model, it can be anticipated that economic power
will shift from central banks to governments. This rigorous study analyzes and compares the
current state of fiscal policies in V4 countries and proposes a model that could contribute to the
harmonization of fiscal policy within the European Union.



