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® Eva Niklesova

Celebritizace soucasné ceské politické komunikace (se za-
méfenim na priklady z kandidati na prezidenta CR 2023)

Celebritisation of contemporary Czech political commu-
nication (with a focus on examples from candidates for
president of the Czech Republic 2023)

Abstrakt

Prednaska sa zameriava na prejavy celebritizacie v kontexte prezident-
skych volieb v Ceskej republike v roku 2023. Ozndmenie prezidentskej
kandidatury je vnimané ako jedine¢na prilezitost na ziskanie medialne-
ho priestoru a/alebo zintenzivnenie ¢i prehlbenie medialnej znamosti.
Tematizované st rdzne prejavy a podoby celebritizacnych tendencii u od-
lisnych typov prezidentskych kandidatov: kandidatura verejne znamych
osobnosti (vr. politikov - celebrit), vystupovanie prezidentskych kandi-
datov ako celebrit (informdcie o sikromnom Zivote, osobny charakter
sprav) a podpora prezidentskych kandidatov medialne znamymi osob-
nostami. Cielom prednasky je poukazat na odlisnosti v sposobe a miere
vyuzitia médii a vo volbe predvolebnych stratégii (tradicné predvoleb-
né komunikaty a narativy vs. vybocenie z komunika¢ného $tandardu).

Klucové slova: Celebritizacia. Celebritni politici.
Prezidentskd kampari. Prezidentské volby v Ceskej republike 2023.



Abstract

Thepresentationfocuseson manifestationsofcelebritisationin the context
of the presidential elections in the Czech Republic in 2023. The announ-
cement of the presidential candidacy is understood as a unique oppor-
tunity to gain media space and/or intensify or deepen media familiarity.
Various manifestations and forms of celebrity tendencies in different ty-
pes of presidential candidates are thematized: the candidacy of publicly
known personalities (including politicians-celebrities), the appearance
of presidential candidates as celebrities (information about their private
lives, the personal nature of the news) and the support of presidential
candidates by media-known personalities. The aim of the presentati-
on is to identify differences in the way and extent of media use and in
the choice of pre-election strategies (traditional pre-election announce-
ments and narratives vs. deviations from the communication standard).

Key words: Celebritisation. Celebrity politics. Presidential election in
the Czech Republic 2023. Presidential campaign.

Mgr. Eva Niklesova, PhD., is an assistant professor at the Department of Media Stu-
dies, Metropolitan University Prague, Czech Republic. Her main research fields are
media language, communication culture, mediated political communication, media
education and relations between literary science and media communication theory.

Kontakt: eva.niklesova@mup.cz



® Anna Sdmelovéa

Tri linie vo vyhodnocovani podielu médii na celebritnom
medidlnom obraze Mariana Koc¢nera

Three Lines in Evaluating the Media Share in the Celebrity
Image of Marian Kocner

Abstrakt

Vychadzajuc z vyskumnych zamerov a doterajsich ciastkovych zisteni
projektu o vplyve médii na spolocensky status celebrit, ktory sa ststre-
duje na premeny medialneho obrazu Maridna Koc¢nera v slovenskej
spolo¢nosti, sa ukazuje ambivalencia tohto procesu. Marian Kocner
je ucebnicovym prikladom celebritnej osobnosti, ktora sa dlhodobo
aktivne podiela na spolocenskej celebritizacii svojej osoby vietkymi
dostupnymi prostriedkami vratane prevadzkovania vlastnych médii,
dotovania dezinforma¢nych médii a podplacania novinarov z mé-
dii hlavného pradu. Pri vyvodzovani celkovych zaverov vyskumnej
ulohy preto treba zohladnit najmenej tri linie podielu na medialnom
obraze Mariana Kocnera: (1.) podiel médii, ktoré sam prevadzkoval
(Datel) a/alebo finan¢ne podporoval (Hlavné spravy); (2.) podiel ku-
penych Zzurnalistov (kauza Martiny Ruttkayovej) z médii hlavného
prudu; (3.) podiel médii hlavného prudu v osobitnom c¢leneni na (a)
spravodajské a (b) lifestylové a/alebo bulvarne média. Opomenutie kto-
réhokolvek z tychto troch aspektov by skreslilo vypovednu hodnotu
vyskumnych zisteni.



Klucové slova: Celebritizacia. Marian Ko¢ner. Média. Medialny obraz.
Vyhodnocovanie vyskumnej tlohy.

Abstract

Based on the research objectives and partial findings of the project on the
influence of the media on the social status of celebrities, which focuses
on the transformation of the media image of Marian Ko¢ner in Slovak
society, the ambivalence of this process has been shown. Marian Ko¢ner
is a textbook example of a celebrity who, for a long time, actively partici-
pates in the social celebritization of his person by all available means, in-
cluding operating his own media, subsidizing disinformation media and
bribing journalists from the mainstream media. When drawing the ove-
rall conclusions of the research task, it is therefore necessary to take into
account at least three lines of participation in the media image of Marian
Kocner: (1.) the share of media that he himself operated (“Datel”) and/
or financially supported (“Hlavné spravy”); (2.) the share of bribed jour-
nalists working for the mainstream media (the case of Martina Ruttka-
yova); (3.) the share of mainstream media - separately (a) news media
and (b) lifestyle and/or tabloid media. Omission of any of these three
aspects would distort the informative value of the research findings.

Key words: Evaluation of the research task. Celebrity. Marian Kocner.
Media. Media image.

Doc. PhDr. Anna Samelova, PhD., posobi ako vysokoskolska pedagogicka s vyse
30-ro¢nou Zurnalistickou praxou na Katedre zurnalistiky na Univerzite Komenského
v Bratislave. Bola §éfredaktorkou spravodajstva Radia Twist, riaditelkou spravodajstva
verejnopravneho rozhlasu, poverenou $éfredaktorkou Hlavnej redakcie spravodajstva
a publicistiky verejnopravnej televizie, stala sa prvou riaditelkou zluc¢enych Centier
spravodajstva Slovenského rozhlasu a Slovenskej televizie po vzniku RTVS. Je autorkou
3 vedeckych monografii o RT'VS, 2 vysokoskolskych ucebnic, vyse 50 recenzovanych
studii, riesitelkou 3 ukonéenych a 2 prebiehajtcich grantovo financovanych vyskum-
nych projektov zameranych na mediatizaciu (zmedidlnenie) sveta, kognitivne zmeny
¢loveka v dosledku médiami sprostredkovanej komunikacie v offline a online svete.

Kontakt: anna.samelova@uniba.sk
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® Jan Hacek

Metdda Focus Groups - sposob ziskania informacii o
Marianovi Ko¢nerovi od novinarov

The Focus Groups method - a method of obtaining
information about Marian Koc¢ner from journalists

Abstrakt

Posledné vysledky nasho skiimania textov o Marianovi Ko¢nerovi ukazali
zistenia, ktoré maju kvantitativnu povahu. Zistili sme pocty textov pocas
skimaného obdobia (roky 1998 — 2017) a rovnako sme publikovali tex-
ty o negativnych, pozitivnych ¢i neutralnych pomenovaniach, ktoré sa v
médiach spajali s Marianom Ko¢nerom. Pri interpretacii sa v§ak objavili
aj skutocnosti, ktoré nie je mozné skimat na zaklade zbierania tvrdych
dat. Ide najma o potrebu ziskania informacii od 0sob, ktoré sa bud priamo
stretavali s Marianom Koc¢nerom, alebo o nom informovali v médiach.
Za najvhodnejsi spdsob povazujeme metddu kvalitativneho vyskumu
Focus Groups. Ide o spdsob, ako ziskat od respondentov postoje, skuse-
nosti a zaroven sledovat vzajomné interakcie ucastnikov (napriklad no-
vinarov) pocas vyskumnej diskusie. Vysledkom realizacie budu zavery,
ktoré pomdzu $pecifikovat doterajsie kvantitativne zistenia a overit pred-
poklad, Ze Maridn Koc¢ner bol ako celebrita vytvoreny prave novinarmi.
Navrhujeme preto zorganizovat stretnutie skupiny novinarov a ostat-
nych, ktoribuda vhodni ako respondenti pri realizdcii diskusnej skupiny.
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Klucové slova: Focus Group. Kvalitativny pristup. Marian Koc¢ner.
Novindri. Respondenti.

Abstract

The results of our examination of the texts about Marian Kocner
showed mostly quantitative findings. We found the numbers of texts
during the researched period (years 1998 - 2017) and published tex-
ts about negative, positive, or neutral appellations related to Marian
Koc¢ner in the Slovak media. What may seem like in-depth interpre-
tation, facts also appeared that cannot be only investigated based on
the collection of data. There is a need to obtain information from per-
sons who met Marian Koc¢ner directly or reported on him in the me-
dia. We consider the focus group, qualitative research method to be the
most appropriate way. It is a way to gain attitudes and experiences from
respondents and at the same time monitor the interactions of partici-
pants (for example, journalists) during a research discussion. The result
of our qualitative research will be conclusions that will help to specify
the quantitative findings so far and verify the assumption that Marian
Kocner, as a celebrity, was created by journalists. Therefore, we propose
to organize a meeting of a group of journalists and others who will be
suitable as respondents to the implementation of the discussion group.

Key words: Focus Groups. Journalists. Marian Ko¢ner. Respondents.
Qualitative Research.

Doc. Mgr. Jan Hacek, PhD., posobi na Katedre zurnalistiky Filozofickej fakulty
Univerzity Komenského v Bratislave. Dizerta¢nt pracu Rodicovska medidcia v in-
ternete obhdjil na Katolickej univerzite v Ruzomberku (2011). Habilitoval sa v roku
2020 s habilita¢nou pracou Otvorené zdroje a data pre novinarov na Slovensku na
Univerzite Komenského v Bratislave. Medzi jeho oblasti vyskumu patri datova Zur-
nalistika, nové médid, vyskum médii, typografia a medialna vychova a venuje sa i
skiimaniu lojality recipientov k spravodajskym portalom. Od roku 2019 je veducim
katedry zurnalistiky. Z jeho publikacii mozeme poukazat napriklad na The Corre-
lation of Usability, Familiarity, Satisfaction and Reputation with the Loyalty of
Student Users of News Websites, Otvorené zdroje v poslednom texte Jdna Kuciaka.

Kontakt: jan.hacek@uniba.sk
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® Terézia Ronc¢dkova

Prvé medialne zmienky o Marianovi Koc¢nerovi: denniky
SME a Slovenska republika v rokoch 1995 - 1997

The first media mentions of Marian Koc¢ner: SME and Slo-
vak Republic newspapers in the years 1995-1997

Abstrakt

Prvé medialne zmienky o Maridnovi Ko¢nerovi sa viazu na kauzu Technopol a unos
Michala Kovaca ml. so zacdiatkom v roku 1995. M. Ko¢nera média prezentovali ako
spolo¢nika prezidentovho syna a podla svojho postoja ku kauze akcentovali bud jeho
rolu obete (spolu s M. Kova¢om ml.), alebo rolu ¢loveka zapleteného do podvodu. V
kauze vsak hral vyrazne okrajovu tlohu a bol pre média najmenej zaujimavy zo vset-
kych aktérov. Po boku prezidentovho syna M. Kovac¢a ml., ktory média zaujimal predo-
vietkym, vystupoval jeho podnikatelsky partner Martin Sy¢-Mily. Vyraznym aktérom
kauzy bol Peter Krylov, uz odstideny a vazneny, ktory dodato¢ne obvinoval M. Kovaca
ml. aj M. Sy¢-Milého. M. Ko¢ner ostaval na okraji ako dalsi icastnik podvodnej trans-
akcie, obvineny davnejsie, nezavisle od prezidentovho syna. Média casto vobec neu-
vadzali jeho meno, pripadne ho identifikovali iba ako Maridna K. Vyskumnd vzorka
zahfna obdobie od vypuknutia kauzy v roku 1995 po jej odznenie v roku 1996 a slabé
dozvuky v roku 1997. Analyza 70 textov z dennikov SME a Slovenska republika, ktoré v
danom case vystupovali ako politicky opozitné, pricom oba sa kauze intenzivne veno-
vali, sa zameriava na poziciu M. Ko¢nera v pripade, na jeho obraz v spravodajskych aj
analytickych textoch, na postupny vyvoj novinarskeho pristupu k jeho osobe smeruju-
ci k odhaleniu jeho identity a k informovaniu o jeho aktivite pod plnym menom. Tato
téma je prepojena s dal$imi, ktoré vsak s M. Ko¢nerom priamo nesuvisia, ako napr. an-
gazovanost novindra Petra Totha v prostredi SIS, zlo¢inné praktiky meciarizmu (unos
M. Kovaca ml., vrazda Roberta Remidsa), bezostysna a 1ziva medidlna propaganda
90. rokov, boj premiéra Vladimira Meciara proti prezidentovi M. Kovacovi a pod.

13



Klucové slova: Kauza Technopol. Marian Ko¢ner. Meciarizmus. Slovenska republika.
SME. Unos Michala Kové¢a ml..

Abstract

The first media mentions of Marian Ko¢ner are related to the Technopol case and the
kidnapping of Michal Kova¢ Jr. starting in 1995. The media presented M. Ko¢ner as an
associate of the president’s son and, depending on their attitude to the case, emphasi-
zed either his role as a victim (along with M. Kovac Jr.) or the role of a person involved
in fraud. However, he played a very marginal role in the case and was the least inte-
resting of all the actors for the media. His business partner Martin Sy¢-Mily appeared
alongside the president’s son M. Kova¢ Jr., who was of primary interest to the media. A
prominent actor in the case was Peter Krylov, already convicted and imprisoned, who
additionally accused M. Kovac Jr. and M. Sy¢-Mily. M. Ko¢ner remained on the sideli-
nes as another participant in the fraudulent transaction, accused earlier, independent-
ly of the president’s son. The media often did not mention his name at all, or identified
him only as Marian K. The research sample covers the period from the outbreak of the
case in 1995 to its fading in 1996 and weak echoes in 1997. Analysis of 70 texts from
SME and Slovak Republic newspapers — in given time they were politically opposed,
while both were intensively devoted to the case — focuses on the position of M. Ko¢ner
in the case, on his image in news and analytical texts, on the gradual development of
the journalistic approach to his person leading to revealing his identity and informing
about his activity under the full name. This topic is connected with others, which, howe-
ver, are not directly related to M. Ko¢ner, such as involvement of journalist Petr Téth in
the SIS (Slovak Information Service), criminal practices of “meciarizmus” (kidnapping
of M. Kova¢ Jr., murder of Robert Remias), shameless and lying media propaganda
of the 1990s, Prime Minister Vladimir Meciar's fight against President M. Kovag, etc.

Key words: Kinapping of M. Kovdac¢ Jr.. Marian Ko¢ner. Meciarism SME. Slovenska
republika. Technopol case.

Doc. Terézia Ronc¢akova, PhD., po skonceni $tudia zurnalistiky na FF UK v Bra-
tislave (2002) posobila ako novinarka v tlacovej agenture SITA, v Katolickych no-
vinach a vo Vatikanskom rozhlase v Rime. Sucasne obhdjila dizerta¢nu pracu na
Katolickej univerzite v Ruzomberku (2006). Habilitovala sa na Fakulte masme-
didlnej komunikacie Univerzity sv. Cyrila a Metoda v Trnave (2012). Vedec-
ky zaujem sustredi na publicisticky a ndbozensky $tyl a na Zurnalistickd Zanro-
logiu. Posobi na Katedre zurnalistiky Filozofickej fakulty Katolickej univerzity v
Ruzomberku. Angazuje sa ako clenka Spolocenstva Ladislava Hanusa, zdruze-
nia mladych katolickych novinarov Network Slovakia a Féra pre verejné otazky.

Kontakt: terezia.roncakova@ku.sk
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® Lucia Virostkovéa

Medialny obraz Mariana Koc¢nera v kontexte etickych princi-
pov Zurnalistiky: nestrannost, vyvaZenost, objektivita.

Media Image of Marian Kocner in the Context of Principles of
Ethical Journalism: Impartiality, Balance, and Objectivity.

Abstrakt

Pribeh Mariana Ko¢nera a jeho spracovanie v slovenskych médiach ma poten-
cial prispiet formou pripadovej $tidie do diskusie o vyvoji zakladnych prin-
cipov etickej zurnalistiky. Pravidlo nestrannosti, vyvazenosti a objektivity je
sucastou redakénych aj narodnych novindrskych kédexov. Hoci v8ak panuje
vSeobecna zhoda na principoch, postdenie ich uplatnenia v praxi moze vie-
st k protikladnym zaverom a vychadzat zo subjektivnych postojov hodnoti-
telov. Z nasej doterajsej analyzy je zrejmé, Ze Ko¢nerov vztah s novinarmi zo
$tandardnych médii sa menil: bol ich informaénym zdrojom, témou/objektom
zaujmu, ale aj uchadzacom o publicitu z politickych/ekonomickych dovodov,
a napokon sponzorom ich sledovania a publikovania citlivych ¢i potencialne
kompromitujucich informacii o vybranych zurnalistoch. Z ciastkovych vy-
sledkov vyplyvaju otazky pre dal$i vyskum, ktoré mozu viest k vseobecnym
zaverom o ramcovani ,toxickych celebrit®. Ako sa prejavili rozne typy vzta-
hu/komunikacie medzi Ko¢nerom a novindrmi na medialnych vystupoch?
Aké konkrétne premenné mozno skumat pre zodpovedanie otazky, ¢i média
o Koc¢nerovi informovali nestranne, vyvazene a objektivne? Ako ovplyvnuje
samotny fenomén celebritizacie dodrziavanie etickych principov zurnalistiky?
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Klucové slova: Marian Ko¢ner. Média. Medialny obraz. Novinarska etika.
Objektivita.

Abstract

The story of Marian Ko¢ner and its coverage by the Slovak media can serve as a
case study that contributes to a broader discussion on the future development
of the fundamental principles of journalism ethics. The rules of impartiality,
balance, and objectivity feature in codes of ethics on the national or individual
media editorial level. However, while there is a broad agreement on the princi-
ples, evaluating their practical observance by the media may lead to opposing
conclusions, depending on the subjective views of reviewers. Our current rese-
arch has shown that Ko¢ner’s relationship with journalists from the legacy me-
dia had been changing: he served as their source of information, a subject of
coverage, a publicity seeker with political/economic interests, and eventually
an alleged sponsor of illegal surveillance of several journalists with the aim of
publishing potentially discrediting material. The partial conclusions give rise
to additional research questions that could lead to more generally applicable
findings on the media framing of ‘toxic celebrity:” How did the various types of
relationship/communication between Ko¢ner and individual journalists affect
their reporting? Which concrete variables can be studied in order to evalua-
te whether the media coverage of Ko¢ner had been adhering to the princi-
ples of impartiality, balance, and objectivity? How does the actual phenome-
non of ‘celebritisation’ influence adherence to ethical journalism principles?

Key words: Journalism ethics. Marian Ko¢ner. Media. Media image. Objecti-
vity.

Mgr. M. A. Lucia Virostkova, PhD., je odbornou asistentkou na Katedre Zurnalistiky
Filozofickej fakulty Univerzity Komenského v Bratislave. Poc¢as 20-ro¢nej novinarskej
praxe pracovala v tyzdenniku Naga Orava, v Radiu Twist, v internetovom denniku
Euobserver v Bruseli a v RTVS. Po magisterskom programe Eurdépskych $tudii na Uni-
versity of Sussex v Brightone a §tipendijnom pobyte na London School of Economics
obhdjila dizerta¢nti pracu Finan¢na, hospodérska a dlhové kriza v EU na Fakulte soci-
alnych a ekonomickych vied UK (2015). Vo svojom vyskume sa venuje investigativnej
zurnalistike, zahrani¢nopolitickej zurnalistike a otdzkam integracie a komunikacie
Eurépskej unie.

Kontakt: lucia.virostkova@uniba.sk
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® Hedviga Tkacova

Aka éra konci padom ,,celebrity“? Pripadova §tudia celebritizacie M.
Koc¢nera po vrazde novinara Jana Kuciaka na dezinforma¢nom portaly
Hlavné spravy

What era ends with the fall of a ,,celebrity“? A case study of the celebri-
tyization of M. Kocner after the murder of journalist Jan Kuciak on the
disinformation portal Hlavné spravy

Abstrakt

Sttdium celebritizacie je zaujimavé predovsetkym v ase ekonomickych, po-
litickych a socidlnych zmien nakolko, ako poukazuju Gaffney a Holmeso-
va (2007), celebritizacia moze odhalit, ¢o prichadza a ¢o sa opusta, vratane
toho, o ¢o sa ludia usiluju, alebo ¢o odmietaju. Obdobne je aj zakladatel vy-
skumu celebrit R. Dyer presvedceny o tom, Ze v procese celebritizacie nejde
len o pribeh jedinca, ale aj o ideologicky kontext, v ktorom jedinec vznikal
(Dyer, 1986). Analyza procesu vzniku alebo zaniku celebrity nam podla tych-
to odbornikov pomdha porozumiet nielen fenoménu konkrétnej celebrity;
napriklad jej vSeobecnej znamosti, oblubenosti alebo hodnoty. Za zaujimavé
povazujeme prave to, ze $tudium celebritného procesu ozrejmuje a vysvetlu-
je aj dobu, v ktorej sa celebrita pohybuje (Gaffney, Holmes, 2007). A pretoze
celebritizacia pozostava z interakcie medzi celebritou, médiami a verejnostou
(Sharon, 2019) v konkrétnej dobe a v konkrétnom case, prispevok ilustruje
tieto podstatné zlozky celebritného procesu prostrednictvom medialneho ob-
razu slovenského podnikatela Maridna Ko¢nera na popularnom dezinformac-
nom portali Hlavné spravy. Analyza, ktort urcuje $est vybranych fenoménov,
zachytava obdobie po vrazde Jana Kuciaka (februar 2018) az do oficidlneho
obvinenia z vrazdy, ktoré bolo vo¢i M. Ko¢nerovi vznesené 8. marca 2019.
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Abstract

The study of celebrityisation is particularly interesting in times of economic,
political and social change, becasue, as Gaffney and Holmes (2007) point out,
celebrityisation can reveal what comes and goes, including what people stri-
ve for or reject. Similarly, the founder of celebrity research R. Dyer is con-
vinced, that the process of celebrityization is not only about the individual's
story, but also about the ideological context in which the individual was born
(Dyer, 1986). According to these experts, the analysis of the process of the
emergence or demise of a celebrity helps us to understand not only the phe-
nomenon of a particular celebrity; for example, its general knowledge, po-
pularity or value. We consider it interesting, that the study of the celebrity
process also clarifies and explains the time in which the celebrity exists (Ga-
finey, Holmes, 2007). So, because celebrityization consists of the interaction
between the celebrity, the media and the public (Sharon, 2019) at a specific
time, the article illustrates these essential components of the celebrity pro-
cess through the media image of the Slovak businessman Marian Koc¢ner
pictured via texts of the popular slovak disinformation portal Hlavné spra-
vy. , determined by six selected phenomena, captures the period after the
murder of jouranlists Jan Kuciak (February 2018) until the official accusa-
tion of murder, which was brought against M. Ko¢ner on March 8, 2019.

Key words: Celebrity. Hlavné spravy. Jan Kuciak. Marian Ko¢ner, Murder.
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® Petra Polievkova

Aktualizované pomenovania a ich miesto pri vytvarani
medialneho obrazu Mariana Koc¢nera

Updated names and their place in creating the media im-
age of Marian Ko¢ner

Abstrakt

Prispevok prina$a prvotné poznatky o podobe aktualizovanych pomenovani spolu-
podielajucich sa na vytvarani medidlneho obrazu Maridna Ko¢nera. Vychodiskom je
reder$ nazorovych novindrskych textov z obdobia rokov 2015 - 2016, ktorym z tema-
tického hladiska dominovali najprv obchodné aktivity Maridna Ko¢nera (predovset-
kym kauza Glance House) s naslednym zameranim sa na jeho kontakty s predstavi-
telmi organizovaného zlo¢inu a s vtedajsimi vrcholovymi politickymi predstavitelmi.
Sti¢asne sam Marian Koc¢ner v sledovanom obdobi inicioval zdujem o svoju osobu
prostrednictvom tla¢ovych konferencii, ktorych obsahom boli podla jeho slov exklu-
zivne informdacie. Uplatnenim metddy kvantitativno-kvalitativnej obsahovej analy-
zy identifikujeme pomenovania vytvorené novinarkami a novinarmi, alebo priamo
hybatelmi udalosti, ktoré majt vysoky potencial automatizicie. Po procese ustalo-
vania v rovnakych, prip. podobnych kontextoch nadobudaju tieto pomenovania tr-
valy sémanticky priznak pomerne lahko dekddovatelny prijemcami. Zo sledovaného
obdobia je nateraz k dispozicii neceld desiatka takychto pomenovani. Tieto spravidla
zretelne odkazuju na kauzy spojené s menom Marian Ko¢ner (najmi kauza Sasanka
- kazdy ma svojho Koc¢nera), su¢asne sa vSak niektoré z nich stdvaji oznacenim ne-
gativnych ludskych vlastnosti a mravnych pochybeni (ko¢nerovina). Zvolena proble-
matika si Ziada pokrac¢ovanie sonddze s rozsirenim na dalsie roky intenzivnej
pritomnosti mena Marian Ko¢ner v médidch. Zamerom je zmapovat, nakolko
automatizované pomenovania reflektovali premeny jeho medidlneho obrazu.
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Abstract

The paper provides initial knowledge about the form of the updated names participa-
ting in the creation of the media image of Marian Ko¢ner. The starting point is a search
of opinionated journalistic texts from the period 2015 — 2016, which were dominated
from a thematic point of view by Marian Koc¢ner’s business activities (primarily the
Glance House case) with a subsequent focus on his contacts with representatives of
organized crime and with top political officials at the time. At the same time, Marian
Ko¢ner himself initiated interest in his person in the monitored period through press
conferences, the content of which, according to him, contained exclusive information.
Applying the methods of quantitative-qualitative content analysis, we identify names
created by journalists or directly by the movers of events, which have a high potential
for automation. After the process of settling in the same, or in similar contexts, these
names acquire a permanent semantic feature relatively easily decoded by the recipi-
ents. Less than a dozen such names are available from the monitored period. Marian
Ko¢ner himself initiated interest in his person in the monitored period through press
conferences, the content of which, according to him, contained exclusive information.
Applying the methods of quantitative-qualitative content analysis, we identify names
created by journalists or directly by the movers of events, which have a high poten-
tial for automation. After the process of settling in the same, or in similar contexts,
these names acquire a permanent semantic feature relatively easily decoded by the
recipients. Less than a dozen such names are available from the monitored period.
These usually refer to cases connected with the name of Marian Koc¢ner (especially
the Sasanka case - everyone has a Koc¢ner), but at the same time, some of them only
refer to human characteristics and moral misconduct (Ko¢nerovina). The selected
issue calls for the continuation of the survey with the extension to further years of
the intensive presence of the name of Maridn Koc¢ner in the media. The intention is
to map, similarly automated names reflect the transformations of his media image.

Key words: Automated naming. Figurative naming. Journalistic text. Marian Ko¢ner.
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® Peter Kravéak

Marian Koc¢ner v textoch novinara Petra Totha v denniku
SME

Marian Kocner in the texts of the journalist Peter Toth in
the daily SME

Abstrakt

Peter Toth sa stal verejne vystupujucim piSucim novinarom v roku 1992, v
obdobi, ked zacinal v Slovenskom denniku. V novembri 1994 prisiel do den-
nika SME. Prvé medialne zmienky o Marianovi Ko¢nerovi sa viazu k zaciatku
roka 1995 - suvisia s kauzou Technopol, neskor aj s inosom Michala Kovaca
ml. do cudziny. V roku 1998 prichddza kauza Gamatex, ktord sa slovenskym
medialnym priestorom tiahla v tom ¢ase priblizne tri roky. Téth posobil ako
novinar v denniku SME do roku 2002, ked musel skoncit, pretoze bol odhaleny
ako agent Slovenskej informacnej sluzby. Z neskorsieho verejného uc¢inkova-
nia Tétha a Kocnera je zrejmé, ze sa velmi dobre poznali. Téth sa stal pravou
rukou Ko¢nera pri roznych jeho aktivitach, vratane vylu¢ne pozitivneho in-
formovania cez vlastny Téthov portal datel.sk. Toth dokonca zabezpecoval pre
Ko¢nera sledovanie novinarov, pretoze ten chcel takto ziskat na nich akykol-
vek kompromitujici material, ktory by mu umoznil dehonestovat ich osob-
nosti, a takto aj ich pracu, neraz odhalujucu prave jeho pochybné podnikanie,
vztahy s vysokopostavenymi $tatnymi ¢initelmi a tradnikmi. Stidia sa zaoberd
analyzou textov z dennika SME v rokoch, ked tam pdsobil Peter Toth a snazi
sa zistit, ¢i uz aj v tom case existoval priatelsky vztah medzi tymito dvomi
muzmi, ktory by sa odzrkadlil aj v novindrskej praci Petra Tétha. Zameria-
va sa na poziciu M. Koc¢nera a jeho obraz v spravodajskych aj analytickych
textoch Petra Totha a na postupny vyvoj novinarskeho pristupu k jeho osobe.
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Abstract

Peter Téth became a publicly performing writing journalist in 1992, when
he started at Slovensky dennik. In November 1994, he appeared in the SME
newspaper. The first media mentions of Marian Koc¢ner are related to the be-
ginning of 1995 - they are related to the Technopol case, and later to the kid-
napping of Michal Kova¢ Jr. abroad. In 1998 comes the Gamatex case, which
at that time dragged on the Slovak media for about three years. Toth wor-
ked as a journalist in the daily SME until 2002, when he had to quit becau-
se he was exposed as an agent of the Slovak Information Service. It is clear
from the later public appearances of Téth and Koc¢ner that they knew each
other very well. Téth became Koc¢ner's right-hand man in various of his ac-
tivities, including exclusively positive information through Téth's own portal
datel.sk. Toth even ensured surveillance of journalists for Ko¢ner, because he
wanted to obtain any compromising material on them that would allow him
to discredit their personalities, and thus also their work, often precisely re-
vealing his dubious business, relations with high-ranking state officials. The
study deals with the analysis of texts from the SME newspaper in the years
when Peter Toth worked there and tries to find out whether there was alre-
ady a friendly relationship between the two men at that time, which wou-
1d also be reflected in Peter Toth's journalistic work. It focuses on the posi-
tion of M. Kocner and his image in Petr Téth's news and analytical texts
and on the gradual development of the journalistic approach to his person.

Key words: Gamatex. Kidnapping M. Kovac¢a ml.. Marian Koc¢ner. Meciariz-
mus. Peter Téth. pt. Technopol.
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® Marcela Belianska

Marian Kocner ako téma medialnych obsahov na socidlnej sieti
Facebook

Marian Kocner as the Subject of Media Content on the Social
Network Facebook

Abstrakt

Spolocensky status celebrit je podmieneny medidlnou prezenticiou. Médid venuja vybra-
nym osobam dostato¢ny medidlny priestor a pozornost, ¢im sa dostavaju do ¢oraz Sirsieho
povedomia publika a nadobudaju atribut zndmosti a rozpoznatelnosti. S nastupom onli-
ne médif sa celebritizatné procesy v spolo¢nosti este viac prehlbili, pretoze online priestor
umoznil takmer komukolvek ziskat pozornost publika, tento zdujem u recipientov dalej po-
silnit a stat sa celebritnou osobou. O obltibenosti a statuse celebrity dnes v online prostredi
rozhoduje pocet interakcii, ktoré osoba dokaze kumulovat. Celebritami sa tak stavaja ti s
najvacsim poctom nasledovatelov (followerov) a oznaceni ,,paci sa mi to“ pod prispevkami
prevazne sebaprezentacného charakteru. Online prostredie umoziuje potvrdenie a rozsire-
nie celebritného statusu osoby v ramci online komunity, osoba je v danej komunite znama a
kazda jej aktivita je pod drobnohladom online publika, ktoré ju nasledne hodnoti, komentu-
je, »lajkuje” ¢i ,,hejtuje”. Predmetom celebritizacie ¢i uz v online, alebo offline prostredi sa v
sticasnosti stdvajt aj osoby, ktorych sttkromné alebo verejné aktivity nest prvky kontroverz-
nosti, ¢i st dokonca v rozpore s verejnou prospesnostou. Marian Kocner patri k tym osobam,
ktoré si dokazali svoj celebritny status nielen ziskat, ale aj dlhodobo udrzat - aj s vyuzitim
medialnej pozornosti, ktora mu bola dlhé roky venovana. Aj dnes udalosti spajané s osobou
Mariana Koc¢nera putaji vSeobecny zaujem médii i $irokej verejnosti. Nasim cielom je roz-
$irit vyskum celebritizacie Mariana Koc¢nera o analyzu publikovanych prispevkov médii na
socidlnej sieti Facebook. Celebritné postavenie osoby dokazuje aj skuto¢nost, Ze v skimanom
obdobi (november 2012 az december 2019) bolo na 10 facebookovych profiloch vybranych
slovenskych médii publikovanych 1983 prispevkov, ktoré obsahovali zmienku o Marianovi
Ko¢nerovi a tieto medialne obsahy dosiahli celkovo 434 821 interakcii. Vo vyskume sa okrem
kvantifikovatelnych ukazovatelov zameriavame aj na to, ktoré a aké privlastky média v prispe-
vkoch publikovanych na svojich facebookovych profiloch pripisovali Marianovi Ko¢nerovi.
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Abstract

The social status of celebrities is conditioned by media presentation. The media devotes
sufficient media space and attention to the given persons, which makes them more and
more aware of the audience and acquires the attribute of familiarity and recognizability.
With the formation of online media, the celebritization processes in society have deepe-
ned even more, because the online space has allowed almost anyone to gain public atten-
tion, to further strengthen this interest and thus become a celebrity. Today, the popularity
and status of a celebrity in the online space is determined by the number of interactions
that the person can accumulate. Those with the largest number of followers and likes
under posts of a predominantly self-presentational nature become celebrities. The onli-
ne space enables the confirmation and expansion of a person's celebrity status within the
online community, the person is known in the given community and his activities are
under the oversight of the online audience, who evaluates, comments, likes or hates him.
People whose private or public activities carry elements of controversy or are even con-
trary to public benefit are currently becoming the subject of celebritization, whether in an
online or offline space. Marian Koc¢ner is one of those people who managed to not only
get his celebrity status, but also maintain it for a long time - even with the use of me-
dia attention that was offered to him for many years. Even today, the events associated
with the person of Marian Koc¢ner attract the general interest of the media and the public.
Our goal is to extend the research on the celebritization of Marian Koc¢ner by analysing
posts published on the social network Facebook. The celebrity status of Marian Koc-
ner is also proven by the fact that in the examined period (November 2012 to December
2019), 1983 posts containing mention of Marian Ko¢ner were published on 10 Facebook
profiles of selected Slovak media, and these posts reached a total of 434 821 interactions.
In addition to quantifiable indicators, we also focus on which and what adjectives the
media ascribed to Marian Koc¢ner in the posts published on their Facebook profiles.

Key words: Celebritization. Facebook. Marian Ko¢ner. Online media. Social network.
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